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Mpb1

Komnanusa AD-vantage — 310 rpy1ia Ipo@eCcCuOHAIIOB,
CIIELMATIM3UPYIONIAACA HA CO3JJAHNUHM OPEH/IOB U UX YIIPABJIEHUU HA PBIHKAX
TOBAPOB HAPOJHOTO OTPEOIEHUSI.

Hamra komanaa — 37O yCHemHble BBICOKOTPO(PECCUOHATIBHBIE
CIIEIIMAIUCTBI U3 PA3HBIX O0IACTEN OU3HECA C MEXAYHAPOAHBIM OIIbITOM
pab6otsl 60see 10 1eT HA PHIHKAX KAHIEIAPCKON IPOAYKIIMU, TOBAPOB /1A
IIIKOJIBL, IETCKOI'O TBOPYECTBA U UT'PYIIEK.

Hamra komnanus — 310 1a60paTopus O CO3JAHUIO YCIIENTHBIX OPEH/IOB,
SKCKJIIO3UBHBIX 110 CBOEMY KA4YECTBY U KOHLICIIIIUU, U UX YIIPABICHUIO. MbI
ITOJIHOLIEHHO UCIIOJIb3YEM CUMONO3 MAPKETUHIOBOI'O U PEKJIIAMHOI'O AT€HTCTB,
JU3AMTH-CTYAUN U 3AKYIIOYHOM I'PYIIILL, OJ1arofaps CIJIOYEHHON
npO(PECCUHOHATBHON KOMAH/IE €IMHOMBIIUICHUKOB, OOBEIMHEHHOU OJTHOMN
oob11e 1EJIbIO.

MpI HE Ae1aeM IIPOCTO TOPTOBLIE MAPKU, MBI PA3Pa6ATHIBAEM 11EIbIN
KOMIUIEKC 3P (PEKTUBHBIX MEPOIIPHUATHH /IS yCIIexa Bamer KOMIIaHUH.
MMEHHO TaKOU NTOAXO/T Mbl CYUTAEM JIOTUYHBIM U OIIPABAAHHBIM. O0paIasachb
K HaM, Bel nproOpeTaere HaIEKHOI'O U JOJITOCPOYHOTO IAPTHEPA.

Brand management
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MapKeTHHIOBOE AI'CHTCTBO

Hamra komanaa TIiaTesbHO IPOBOAUT MAPKETUHIOBBIE UCCIIEOBAHMS,
KOTOPBIE ITO3BOJIAIOT IIPEACTABUTD MHEHUS U JKEJTAHWA PEAJIbHBIX
[IOTPEOUTENIECH, OIPEAEIUTD Balry [ieyIeByIO ayJUTOPUIO, €€ MOTUBDI
U [IECHHOCTHU. MIccie1oBanusA IPOBOJATCA C IPUMEHEHHUEM KOJITNYECTBECHHBIX
M KAYECTBEHHDBIX METO/IOB aHAIN34. MAPKETUHI'OBBIE UCCJIEJOBAHUSA — OCHOBA
IIPOABIKEHUA OPEH/IA HA PBIHKE. TOYHOE 3HAHME TOT'O, KTO Bamm oKymnaresy,
4ero OHM KAyT OT Bac, 4TO NIPUBJIEKAET UX BHUMAHUE U KAK IIOJIYYUTDb UX
O1AaTOCKJIOHHOCTD — 34JI0T' Bamero ycnexa. «3HaHUE — CWId»... U JICHbI'.

MpI IpepyIaraem CaeIyIonue MapKETUHIOBBIC YCITYTHU:

* AHAIUTUYECKAA
— MOHUTOPHHI PbIHKA U U3YYEHUE ITOTPEOHOCTEN ITOKYIIATEECH
— H3ydeHune CTpyKTypbl KOMIIAHHUH
— H3ydeHue ToBapa U TOBAPHOU CTPYKTYPBI PhIHKA
— DOOpMUPOBAHUE COVTAHCUPOBAHHON ACCOPTUMEHTHON MATPHUILIBI
— VIipasieHue Ka4eCTBOM U KOHKYPEHTOCIIOCOOHOCTBIO 'OTOBOM

IIPOAYKIIUN

Brand management
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MapKeTHHIOBOE AI'€HTCTBO

* bpenHguHr
— Crparerus 1 KOHIENIMI OpeH/ia
— HevimuHr (pa3paboTka Ha3BaHUA OPEH/IA)
— KonupaittuHr (HanucaHue JiereH bl OpeH/1a)
— bpeny KOHCATTUHT (KOHCYIBTAIINU 110 YIIPABICHUIO OPEH/IOM)

* CObITOBAA PYHKIUA
— Opranusanys CUCTEMbI (POPMHUPOBAHHUA CIIPOCA ¥ CTUMYJIMPOBAHMSA

CcOBITA
— LleHOBast 1 ACCOPTUMEHTHAS TOJIUTUKA

MpbI OCHOBATEJIBHO MOJAXOAUM K KAKAOMY ITAITy IIOCTPOEHUS OPEH/IA,
AKKYPATHO IOAOUPAS KUPITMYHKUA U HAJIEKHO 3AKPEIUIAA UX HA (PyH/IAMEHTE,
KaK IIPU CTPOUTEJILCTBE JOMA. MBI CUMTAEM, UTO 3TATl PAOOTHI HAIIIETO
MAapPKETUHIOBOI'O AT€HTCTBA ABJSACTCS (DYHAAMEHTOM B IIOCTPOEHUHN
YCIIEITHOTI'O OpeH/IA.

Brand management
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Au3anH-cTyausa

MpbI pa3dpabaTbIiBAEM UH/IUBH/TyJIbHBIE JU3AMHBI U (PUPMEHHBIE CTHIN
IIEPCOHAJIBHO 110/ Bamu TpeboBanus. Mbl HE UCITOIb3YEM IIPOCTBIE TUIIOBBIE
1A0JIOHBL

Jy3aniH 1 GUPMEHHBINA CTUIb — 3TO COBOKYITHOCTb N300PA3UTENbHBIX,
BU3YAJIbHBIX U HTH(POPMAITUOHHBIX CPEACTB, C TOMOIIBIO KOTOPHIX Bama
KOMITAHHS [IOTYEPKHET CBOIO MH/IMBU/IyAJIbHOCTb HA PBIHKE. EMMHbBIN
dpHpPMEHHDBIN CTWIb — Balie npenumyIecTBO. YCIEX CONyTCTBYET TEM, KTO
CO3HATEJIBHO KOHTPOJIUPYET «OO0PA3>» OPEH/IA B IV1A3a4X CBOUX ITOKYIIATEIIEN,
KJIMEHTOB, IAPTHEPOB U OOIECTBEHHOCTHU B LIEJIOM.

YeM CIIOKHEE 33714494, TEM HAM UHTEPECHEUN PAOOTATH C Ballmmm 1mpoOeKTOM.

MpbI IPO(PECCUOHAIBEHO PA3PaA0ATHIBAEM:

* QUPMEHHBINA CTHUIb
— Co3spgaHue JIoroTuIa U pa3padoTKa BU3YaJIbHBIX ATPUOYTOB OpEH/IA
— Brand book (pyKOBOACTBO 1O UCIIOJIB30BAHUIO OPEH/IA U €T'O
aTpuOyTOB)

* I'padpmuecknii jusaria

— Pagpaborka GopMbl U 1NM3a11HA YITAKOBKUA
— PagpaboTka nomurpa@uyueckor NpOAYKIUN (KATAIOTH, OYKIIETDI)

Brand management
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Au3anH-cTyausa

— POS marepunasnl (JIMCTOBKY, HIEI(PTOKEPDL, BOOJIEPHI )
* Qororpadus NPOAYKIINHU, XyJOKECTBEHHOE, PEKIIAMHOE POTO

MBI KPUTUYHO OTHOCUMCH KO BCEM BU3YAIIU3UPOBAHHBIM U/JIEAM,
POXKACHHBIM HAIIEH KOMAHOM, JOCKOHAILHO IIPOBEPA KAKAYIO U3 HUX B
(POKYC-TPYIIIAX HA HPEAMET IIPUBJIEKATEIBHOCTU U 3ATIOMHUHAEMOCTH. ECiin
MAPKETHHI — 3TO (DYH/IAMEHT, TO JU3AMH TO BHENTHUI BH/JL IOMA. A OH JIOJDKEH
3(PPEKTUBHO MPUBIEKATh UHTEPEC U BHUMAHHUE IIOTPEOUTEIIS.

Brand management
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3aKyIIo4yHas Ipymmna

MpI parioOHAIbHO IIOAOUPAEM TPEOYEMBIA ACCOPTUMEHT U ITOCTABIINKOB
TOBAPA, IPOBEPSA UX HA MHOTUX ATAINAX U B PA3JIMYHBIX ACIIEKTAX PAOOTHL
Hamr MHOTOJIETHUN OIBIT PA0OTHI C KUTAMCKHUM PBIHKOM M KOMIUIEKCHBII
IPOGPECCUOHANBHBIN OJXO/ K IIPOLIECCY 3AKYIIKU ITO3BOJIAET HAM JJOOUTHCA
JIVYIIUX YCIIOBUM IOCTABKU, OIITUMAJIBHOI'O COOTHOIIEHUA 11€HA /KAYECTBO
M YETKOI'O UCIIOJHEHUA IIPEABABICHHBIX TPEOOBAHUH K IIPOAYKTY. [ToTeHnan
3AKyIIOYHOM JEATEIbHOCTU OUYE€HbD BEJIMK, €I'0 PA3BUTHE U UCIIOJIB30BAHNE
3ABUCUT KAK OT TEOPETUYECKUX 3HAHUI, TAK U OT IIPAKTUYECKON OPTIAHU3AIIUU
IIpOLIeCCa.

MpI KBAIMPHUITUPOBAHHO OCYIIECTBIIACM:

* MOHUTOPUHI' U AHAJIN3 PbIHKA

* Ormnpegenenue IOTPEOHOCTU B 3aKYIIKE I'PYIIIT TOBAPOB
e [TOMCK IOCTABIIUKOB

e l3yyeHue U CPABHUTEIBHBIN AHAIN3 [1€H U KA4eCTBA [IPOAYKIIUU
IIPOU3BOAUTEIICI

* Pa3paboTKa 1 OpraHu3aIys MPOU3BO/CTBA TOBAPOB

Brand management
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3aKyIIo4yHas Ipymmna

* Onpegenenue TpebOBAHNI K TEXHUYECKUM XAPAKTEPUCTUKAM TOBAPA,
K HX 0€30IT1ACHOCTH, K PYHKIIMOHAJIBHBIM XAPAKTEPUCTUKAM
(IMOTPEOUTENBCKUM CBOMCTBAM ) TOBAPA, PA3MEPAM, YITAKOBKE

e QOPMUPOBAHHE ACCOPTUMEHTA

e [IoAroToBKAa, 3aKJIIOYEHHUE U KOHTPOJIb COOMIOACHHA KOMMEPYECKUX
KOHTPAKTOB C ITOCTABIIMKAMU

e COIVIACOBAHME 1I€H U JIOIIOJHUTEIBHBIX PACXO0B HA IIPOJAYKIIHIO

* OOPMUPOBAHUE U PAZMENIECHUE 3aAKA30B HA (paOpUKaAX

* Pa3paborKa, COTIACOBAHUE U YIBEPKACHUE JU3AITHOB U OOPA3110B
TOBAPA U YIIAKOBKU

*  OTCIEXNBAHNE CPOKOB U3IOTOBJIEHUA 34KA30B, OTTPY30K, OIUIAT
U JOCTABKH TOBAPA HA CKJIA]]

*  OdopmieHHUE TOTHOI'O KOMIUIEKTA 3aKyIIOYHOU U OTTPY304YHOM
JOKYMEHTAIIUN

* Pacyer JIOrncTuYeCKux U3IePKEK, BBIOOP OIITUMAJIBHOI'O CIIOCO0A
JTOCTABKH

* KOHTpPOIb KaUeCTBA HA CTA/IMU U3TOTOBJIEHUA OOPA3IIOB U MACCOBOI'O
IIPOU3BO/ICTBA

Brand management
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3aKyrouyHad rpymmna

Hamra komanaa 3(p@EKTUBHO PAO0TAET C IPOLYKTOM, IIOCKOIBKY CHHUTAET,
4TO OOPA3 NPOAYKTA JOJDKEH BBI3bIBATH OJIATONIPUATHBIE BIICYATICHUS, KAK
B MOMEHT IOKYTIKH, TAK U B IIPOILIECCE €r'0 UCIIOAb30BaHMs. [10 Hammemy
MHEHUIO 3AKYIIKH BIUSIOT HA KAYECTBO ITOCTPOECHUS OPEH/IA U €TO
JAJIbBHEUITYIO TIEPCIIEKTUBY PA3BUTUSL.

Brand management
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PexsiaMHOE areHTCTBO _

Hamra komanaa npodecCuoHAIOB npearaet Bam adppeKTuBHbIE METO/bI
IIPUBJICYEHUSA [IOTPEOUTEILCKOI'O MHTEPECA U BHUMAHMSA. VICIIO/IBb30BaHNE
IIEPEIOBBIX TEXHOJIOIHUH U CTPYKTYPUPOBAHHOI'O ITOJAXO0/A IIO3BOJIAEM HAM
IIPABUJILHO BBIJIEIATh OCHOBHBIE 33/1aUU 1 JOOMBATHCS ITIOUCTUHE BBICOKHUX
PE3YIBTATOB B COOTBETCTBUH C OKHUJIAHUAMU 3AKA34YMKA.

MpsI npeiaraeM Bam nnpoecCroHaIbHbBIC YCITYTU:

e Opranusanusg ¥ MPOBEJICHUE IPE3CHTALINI U BBICTABOK
e Pa3paboTKa 1 KOHTPOJIb CO3/IAHUS UHTEPHET-TIPOECKTA

* AIMHUHHCTPHUPOBAHHE CANTA

* [Ipopsrxkenue OpeH/ia v NPOAYKIIMN B CETU UTHTEPHET

* Pazpaborka TOProBOro 000Py0BAHUA

e OpraHusanysa U 1poBeACHUE IIPOMO-AKIIIA

e Pabora ¢ npodeCCUOHABHBIMU MTEYATHBIMU U3/IAHUAMU
e Pa3paboTrKa 1 OPraHu3aANUs PEKIAMHBIX KOMIIAHUNA

e Meara-MapKETUHT, BUJECO IPE3CHTALINN

Brand management
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PexsiamMHOE areHTCITBO

B nHame Bpems 14 ycrexa OpeH/ia HEJOCTATOYHO YTOOB! y Bac ObL1
KA4YECTBEHHBIN IIPOJYKT C IIPUBJIECKATEIbHON BHEITHOCTD, HEOOXOAMMO YTOObI
00 3TOM NIPOAYKTE 3HAJI €0 NOTPEOUTEND. B CBA3H, C UEM HAIlld KOMAH/4
yBEPEHA, YTO APPEKTUBHAA U PE3YIbTATUBHAA pexyiama u [1P cozpaayr
TpeOyeEMBIN GIATOTIPUATHBIN O0pPa3 OpEeH/ly OPUEHTUPOBAHHBIN HA CBOIO

11€JIEBYIO I'PYIIILY.

Brand management
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Harmmu npenumMyiecTsa

*  MBbI ClTIEUATM3UPYEMCA HA PBIHKAX KAHIIEIAPCKOU IIPOJAYKIIUH, TOBAPOB
JUISL IIKOJIBL, IETCKOT'O TBOPYECTBA U UI'PYLIEK. MBI HE pab0TAEM HA TEX
PBIHKAX, B KOTOPBIX HE ABISAEMCS IIPOPECCUOHATIAMU.

e Hamra KoMaH/ja OKa3bIBACT IPOMPECCUOHAIBHBIE KOMIUIEKCHBIE YCIIYT'U
10 CO3/IAHUIO U YIIPABJIEHUIO OPEH/IAMMU JIIOOOI'O YPOBHA CIIOKHOCTH,
OT Pa3pabOTKU OPUTUHAIBHO KOHIIEIIUH, J]O €€ PEATUZALTUU TTO]]
«KJIIOY», 4 TAKXKE BBIDOPOYHBIE CEPBUCHI B OTAECIIBHOCTU.

* MBI pEBHOCTHO OTHOCHUMCH K PE3YIBTATAM U HAXOAUM OIITUMAJIbHBIE
peueHrs. B KaK0M IIPOEKTE 33/1CUCTBOBAHO OT 5 /10 10 cnenuanucTos:
[IPOJAAKT-MEHE/PKED, AN3ANHED, PYKOBOJUTEIIb IIPOCKTA, KOIIUPAUTED,
IPOTrPAMMHUCT, KDEATUBHBIU-TUPEKTOP, MAPKETOJIOT, MEHE/DKED IO
perame, BEO-IU3anHep, APT JUPEKTOP.

* Cozpganue Ui Bac 6pen/ia v ero ynpasiaeHHUE — I HAC 33/1a49a XOPOIIO
3HAKOMas1. MBI C yCIIEXOM IPOIUIN 3TOT IIyTh, U OYIEM Pa/ibl [IOMOYb
Bam, riporisa ero BHOBb BMecCTe ¢ Bamu.

Brand management
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